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Abstract

Idiomatic expressions constitute an integral part of natural language, enhancing
discourse by enriching meaning, conveying cultural values, and facilitating pragmatic
communication. Their presence in audiovisual media — particularly in television pro-
grams, cinematic productions, and radio broadcasts — plays a crucial role in language
acquisition, offering learners exposure to authentic speech, contextualized usage, and
sociocultural nuances. This study investigates the integration of idiomatic expressions
in audiovisual media, focusing on their linguistic, cognitive, and cultural dimensions.
Through an in-depth examination of idioms in film dialogues, the research explores
their impact on speech fluidity, audience comprehension, and pragmatic competence.

Furthermore, the study critically analyzes film titles containing idiomatic
expressions, assessing their semantic function, translational challenges, and poten-
tial role in generating new idioms within the target language. By evaluating
twelve prominent examples, the research highlights how idiomatic film titles in-
fluence audience perception, contribute to linguistic innovation, and pose chal-
lenges for interlingual adaptation. The findings of this study aim to contribute to
the broader understanding of idioms as dynamic linguistic units that shape both
language learning and media discourse.

Introduction

Idiomatic expressions present a challenge for language learners due to their
figurative meanings and cultural specificity. Language learners often struggle with
idiomatic expressions due to their figurative nature and cultural specificity. Since
idioms do not always have a literal meaning, they can be challenging for learners
to grasp. Many idioms are deeply rooted in cultural contexts, making them even
more complex to understand. Films, as authentic sources of spoken language,
offer a practical means to expose learners to natural idiomatic usage. Unlike
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standard vocabulary, idioms require contextual understanding to be interpreted
correctly [Brown, 2019]. Films, television programs, and advertisements offer
natural linguistic environments where idioms are used dynamically, making them
an effective resource for language acquisition [Carter, 2017]. Despite these
differences, exposure to both varieties is beneficial for learners. By watching
films, students develop a better understanding of pronunciation, tone, and context.

Media exposure provides learners with idiomatic expressions in real-life
contexts, enhancing comprehension. Research suggests that watching movies in
their original language significantly improves linguistic skills, as learners engage
with pronunciation, tone, and cultural references [Smith, 2018]. Animated films
and advertisements also play a crucial role in familiarizing learners with
colloquial language and cultural idiomatic patterns.

This study examines how idioms function in audiovisual media and their
impact on language acquisition. Particular attention is given to idiomatic
expressions in films and their relevance in shaping both native and non-native
speakers’ understanding of language.

Research Methods

The study was conducted in several stages:

« Selection of media sources, including films, animated series, and advertise-
ments, based on language learners' proficiency levels (Pre-Intermediate to Interme-
diate).

e Screening of selected media with subtitles to identify idiomatic
expressions.

« Compilation and categorization of idioms based on frequency, context, and
pragmatic function.

e Analysis of idioms in film scripts, advertising slogans, and animated
dialogues.

e A survey conducted among high school students to assess idiom
comprehension before and after exposure to audiovisual media.

During the screening, idiomatic expressions were noted and categorized
based on their frequency and context of use. The idioms were then analyzed to
determine their figurative meanings. Survey participants provided feedback on
their understanding of idioms before and after watching the film. The survey
results indicated that students who engaged with idiomatic expressions through
film showed higher comprehension rates than those who studied idioms through
textbooks alone. The selected film, "Fantastic Beasts and Where to Find Them,"
served as the primary case study, supplemented by idioms found in animated
films such as "Shrek" and advertisements from well-known brands.

Discussion and Analysis

Authentic films provide an immersive environment for language learners.
Unlike traditional textbooks, which often lack real-world conversational flow,
films expose students to idiomatic phrases, phrasal verbs, and cultural references.
This exposure is crucial for language acquisition. Learners are more likely to
remember idioms when they hear them in meaningful conversations. Films also
allow learners to observe non-verbal cues that accompany idiomatic expressions,
such as facial expressions and gestures.
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Films present a rich source of idioms that enhance conversational English.
For instance, in Fantastic Beasts and Where to Find Them, several idiomatic
expressions appear naturally in dialogues:

« ""Let the cat out of the bag" — to reveal a secret [Johnson, 2020].

« ""A piece of cake™ — describing an easy task [Brown, 2019].

« "Hit the nail on the head" — describing an accurate or precise statement.

e ""Under the weather" — indicating illness [Smith, 2018].

« ""Burning the midnight oil'* — working late into the night [Carter, 2017]

e "Pull someone’s leg" — meaning to joke with someone.

These idioms are frequently encountered in conversational English, making
their comprehension crucial for language learners.

Additionally, many film titles themselves contain idioms, reinforcing their
significance in popular culture.

Exposure to these idioms in authentic settings allows learners to understand
their pragmatic function and conversational appropriateness.

Idioms in Animated Films

Animated films provide another effective means for language acquisition, as
they often include idioms in simplified, visually supported contexts. Shrek (2001),
for example, incorporates idiomatic expressions in humorous dialogues:

« ""Hold your horses’ — meaning to be patient.

« "Break a leg" — wishing someone good luck.

« "'In hot water"" — being in trouble [Thompson, 2021].

Since these phrases are used alongside exaggerated gestures and contextual
cues, they facilitate better comprehension among learners.

Idioms in Advertisements

Advertising slogans frequently use idiomatic expressions to create memorable
messages. Consider the following examples:

e Nike: ""Just do it."" — Encourages immediate action, linked to the idiom "Do
or die.”

e McDonald’s: "I’m lovin’ it." — A colloquial expression reinforcing positive
sentiment.

« KFC: "Finger-lickin’ good." — An idiom emphasizing deliciousness
[Carter, 2017].

Such slogans integrate idiomatic language into everyday discourse, making
them familiar and easy to recall.

Idiomatic Film Titles and Cultural Influence

Film titles often contain idiomatic expressions that reflect cultural perspectives
and linguistic patterns. A few notable examples include:

1. La LaLand (2016)

The term La La Land is a colloquial expression referring to Los Angeles as
well as to a state of dreamy detachment from reality. The film, centered around
aspiring artists in Los Angeles, embodies both meanings, making the title an apt
representation of its themes. The phrase itself is commonly used to describe
someone who is lost in daydreams or disconnected from practical concerns.

2. Orange Is the New Black (2013-2019)
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This title plays on the idiomatic phrase [X] is the new black, which signifies
that something has become fashionable or trendy. In this case, the reference to the
color orange alludes to prison uniforms, as the show is set in a women’s correctional
facility. This clever wordplay reinforces both the show's thematic content and its
cultural commentary on prison life and societal perceptions of crime and punishment.

3. Silver Linings Playbook (2012)

Derived from the idiom every cloud has a silver lining, which suggests that
there is something positive in every difficult situation, this title encapsulates the film’s
central theme of optimism in the face of adversity. The protagonist, dealing with
personal struggles, seeks a way to rebuild his life, making the title metaphorically
significant. However, the Russian translation “My Boyfriend is a Psycho” deviates
from this optimistic tone, prioritizing marketability over linguistic accuracy.

4. Breaking Bad (2008-2013)

The phrase breaking bad originates from Southern American dialects and
means to deviate from socially acceptable behavior, often with criminal implications.
This title is particularly effective as it encapsulates the protagonist’s transformation
from a law-abiding chemistry teacher to a drug kingpin. The Russian adaptation, “Bo
sce msickue” (loosely meaning Into the Thick of It), captures the essence of moral
descent but lacks the nuanced regional connotations of the original.

5. The Bucket List (2007)

The term bucket list refers to a list of things one wishes to accomplish before
dying, derived from the idiom kick the bucket, meaning to die. The film follows two
terminally ill men fulfilling their dreams before their deaths, making the title both
literal and figurative. This phrase has gained widespread popularity, illustrating how
media can reinforce and popularize idiomatic expressions.

6. Pushing Daisies (2007-2009)

The phrase pushing (up) daisies is a euphemism for being dead, making it a
fitting title for a series about a man who can bring the dead back to life. The
Russian title, “Mépmewie 00 socmpebosanus” (Dead Until Claimed), conveys the
show’s morbid humor but does not directly translate the idiom’s floral imagery.

7. Six Feet Under (2001-2005)

Referring to the depth at which bodies are traditionally buried, six feet under
is a well-known euphemism for death. The series, which follows a family operating
a funeral home, aptly employs this idiom in its title. The Russian translation,
“Knuenm ececoa mépmes” (The Customer is Always Dead), creatively adapts the
meaning while maintaining the dark humor inherent in the original.

8. The Whole Nine Yards (2000)

This idiom, meaning to go all the way or to do something completely, is
humorously applied to this crime comedy about a hitman. The literal Russian
translation, “/lessms spoos” (Nine Yards), loses the idiomatic nuance, demonstrating
the challenges of translating culturally specific phrases.

9. Coyote Ugly (2000)

The term coyote ugly refers to someone waking up next to an unattractive
person after a night of drinking, implying that they would rather chew off their
own arm than wake the other person. While the film is named after a real bar, the
phrase itself contributes to the title’s layered meaning. The Russian version, “bap
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'Taoxuit kouom'” (The Ugly Coyote Bar), retains the essential elements while
focusing on the film’s setting.

10. Groundhog Day (1993)

Originally referring to a North American tradition where a groundhog’s
behavior supposedly predicts the weather, Groundhog Day has since become
synonymous with monotonous repetition. The film’s plot, in which the protagonist
relives the same day endlessly, helped cement the phrase’s modern usage,
illustrating how media can influence language.

11. Sophie’s Choice (1982)

This title, referring to a heart-wrenching moral dilemma faced by the
protagonist, has since entered common usage to describe any choice with equally
devastating consequences. This phenomenon demonstrates how literature and film
can contribute to linguistic evolution.

12. Straw Dogs (1971, 2011 — remake)

This phrase originates from ancient Chinese rituals where straw dogs were used
in ceremonies and later discarded, symbolizing something initially valued but
ultimately deemed worthless. The film, which deals with themes of dehumanization
and brutality, aligns with this metaphor. However, the meaning of the idiom may not
be immediately apparent to modern audiences unfamiliar with its origins.

The translation of such titles poses challenges, as linguistic and cultural
nuances may not always align across languages. For example, Silver Linings
Playbook was translated into Russian as My Boyfriend is a Psycho, altering its
original meaning.

Findings

The study's results indicate that exposure to idiomatic expressions through
audiovisual media enhances language learning. Based on the study, it was
observed that idioms play a significant role in authentic communication within
films. Learners who engage with films featuring idiomatic expressions improve
their listening skills, comprehension, and vocabulary retention.

Key findings include:

« Learners retain idioms more effectively when presented within contextualized
dialogues rather than as isolated phrases.

« Film-based learning improves comprehension, pronunciation, and cultural
awareness [Smith, 2018].

o Advertisements reinforce idiomatic expressions in everyday language,
making them more accessible to learners.

« Idiomatic film titles contribute to linguistic evolution and cultural dissemina-
tion.

Conclusion

The integration of idiomatic expressions in audiovisual media plays a
significant role in language acquisition and cultural learning. Films, animated series,
and advertisements provide authentic contexts in which idioms are naturally
embedded, enhancing comprehension and retention. The use of idiomatic expressions
in film titles demonstrates how language, culture, and media intersect. While some
idioms remain confined to linguistic subcultures, others gain widespread recognition
through film and television. These titles serve as a linguistic bridge, offering language
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learners opportunities to explore expressions within meaningful contexts. However,
translating these titles into other languages poses challenges, as cultural nuances and
idiomatic meanings may be lost or altered in the process.

By analyzing the role of idioms in film titles, we gain insights into how
language evolves through media, how idiomatic expressions become embedded in
popular culture, and how translation choices impact meaning across linguistic
landscapes. Understanding these dynamics can enrich language learning and deepen
appreciation for the interplay between words and their cultural significance.

By analyzing idioms in cinematic dialogues and advertising slogans, this
study underscores the importance of media exposure for linguistic development.
Future research should explore the role of regional dialects in idiomatic expression
comprehension and the effectiveness of multimedia-based learning tools.
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Ruqiyys Korimova
Xilasa
AUDIOVIiZUAL MEDIiADA iDiOMATIK iFADOLORIN ROLU:
LINQVISTIK VO PRAQMATIK ANALIZ

Idiomatik ifadalor tobii dilin ayrilmaz hissesini toskil edir, nitqi monaca zonginlos-
dirir, modoni doyarlari ¢atdirir vo pragmatik linsiyyoti asanlagdirir. Onlarin audiovizual
mediada — xiisusils televiziya programlarinda, kino osarlorinds vo radio veriliglorindo —
isladilmasi dilin monimsonilmasi baximindan mithiim shamiyyst dasiyir. Bu, dyronanlara
autentik danisiq niimunslorini, konteksto uygun istifadesini vo sosial-madoni ¢alarlar1 iz-
lomak imkani yaradir. Todgigat audiovizual mediada idiomatik ifadslarin inteqrasiyasini
arasdirir vo onlarin linqvistik, koqgnitiv vo moadani aspektlorino fokuslanir. Film dialogla-
rinda idiomlarin istifadesi asasinda onlarin nitqin axiciligina, tamasacilarin anlama soviy-
yasing va pragmatik kompetensiyanin formalagsmasina tasiri tohlil olunur.

Bundan olavs, arasdirmada idiomatik ifadslorden ibarst film adlar1 xiisusi digqget
moarkazing gatirilir: onlarin semantik funksiyasi, torciimo zamani yaranan ¢atinliklori vo
torciimo dilinds yeni idiomlarin formalagsmasimda potensial rolu giymetlondirilir. On iki
secilmis niimunonin tohlili gdstorir ki, idiomatik film adlar1 tamasagi qavrayisina tosir
edir, dilin yenilonmasine tohfs verir vo dillorarast uygunlasdirma zamani miioyyon prob-
lemlor yaradir. Bu tadqigatin naticalori idiomlarin ham dil dyronmo prosesini, ham do
media diskursunu formalasdiran dinamik dil vahidlori kimi daha dorinden anlagilmasina
Xidmat edir.
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Pyknsa KepnmoBa
Pe3rome
POJIb TIUOMATHUYECKHUX BBIPA’KEHUU B AYANOBU3YAJIbHBIX
CPEJICTBAX MACCOBOU NHO®OPMAIINN: JIMHI'BUCTUYECKU U
INPATMATUYECKHM AHAJIN3

Dpazeonoru3Mel MPEACTABISIIOT COOOH HEOTHEMIIEMYIO 4YacTh €CTECTBEHHOTO
SI3bIKA: OHM O0OTaIalOT BBICKA3bIBAHUE, MPUIAIOT €MY BBIPA3HTENBHOCTh, OTPaXKaroT
KyJIbTYPHBIC IIEHHOCTH M CIIOCOOCTBYIOT 3()(EKTHBHOM MparMaTH4ecKOH KOMMYHUKa-
nuu. VX ucnonb3oBaHWe B ayJHOBH3YalIbHBIX CpPEICTBaX MaccoBOi MH(opmanuu — B
Tenenepenayax, KHHOQWIbMax U pajauoreperayax — UrpaeT BaKHYIO pOJb B Ipoliecce
OBJIAJICHUST WHOCTPAHHBIM SI3BIKOM, TOCKOJBKY MPEAOCTABISIET YYalIUMCS JIOCTYH K
MOJUIMHHON peYH, KOHTEKCTYaJIM3HMPOBAHHOMY VYIIOTPEOJICHUI0O M COIMOKYIbTYPHBIM
OTTeHKaM 3HaveHWil. Hacrosimiee wucciieoBaHWe TOCBSIICHO H3YYCHHIO WHTErpaIiH
($pa3eo’qoru3MoB B ayJAHOBH3YyaJIbHBIC MEHA U PACCMATPUBACT WX B JIMHTBHCTHYECKOM,
KOTHUTHBHOM M KYJIbTYPHOM acriektax. Ha mMarepuane aHaim3a WIMoOM B KHHO-JIWAIOTaX
HCCIIeyeTCsl UX BIMSHUE HAa OCTNIOCTh PEedH, IOHMMAaHUE CO CTOPOHBI ayIUTOPUU H pa3-
BHUTHE MPArMaTHIECKON KOMIIETECHIIHH.

Ocoboe BHHMMaHHE YIENAETCS Ha3BaHUSAM (PUIBMOB, COIEpKAIIMM (pa3eoso-
TU3MBI: OI[EHUBAETCSl X CeMaHTHUYecKas (PYHKIHS, TPYIHOCTH MEpEeBo/a, a TakkKe MOTeH-
[MajgbHas Poib B (POPMUPOBAHMH HOBBIX (hPa3eoIOTMIECKUX EANHHI B S3bIKE MEPEBO/IA.
Ha nmpumepe nBenaauati HanOosee MOKAa3aTENbHBIX CIydaeB MOKa3aHO, KAaKHM 00pa3oM
UAMOMATHYeCKHEe Ha3BaHUs (MIBMOB BIMSAIOT HA BOCIIPHATHE 3pUTENEH, CIOCOOCTBYIOT
S3bIKOBBIM HMHHOBAIIMAM M CO3MAIOT ONpEeiEHHBIE CIOKHOCTH HPU MEXBA3BIKOBOH
ajantanuy. Pe3ynbTaTsl HCCIEIOBaHMS MPU3BAaHBI YIIIyOUTh MOHMMaHME (hpa3eosIorus-
MOB KaK JMHAMHUYHBIX S3BIKOBBIX €IMHHUII, (POPMUPYIONIUX KaK MPOLECC U3YUCHHUS SA3BIKA,
TaK ¥ MEANAJUCKYPC.

Raygi: fii.f-d. E.A.Hiiseynova
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